Joe Weider’s 2010 Olympia Expo
September 24 & 25, 2010
Rules and Regulations Governing Exhibits

1. The Joe Weider’s Olympia Expo (“the Exposition”) is owned and managed by Mr.
Olympia, LLC, referred to hereinafter as “Management.” Applicant agrees to abide
by all instructions, exhibitor information and Rules and Regulations of Management.
Except as contained herein, management makes no representations or warranties,
expressed or implied. Any changes in this agreement must be in writing and signed by
both parties. Management shall have sole discretion in the interpretation and enforce-
ment of all Rules and Regulations contained herein and the power to make amend-
ments thereto, and such further Rules and Regulations as it shall consider necessary
for the proper conduct and success of the Exposition. The failure of Management
to insist upon a strict performance of any of the Rules and Regulations shall not be
deemed a waiver of any rights Management may have.

2. Exhibitor acknowledges and agrees that the venue where the Exposition takes
place (or any concessionaire of such venue) may (i) limit or prohibit Exhibitor’s
sale of any and all food and beverage at the Exposition, and/or (ii) impose and
collect a fee or commission on any and all food and beverage sold by Exhibitor
at the Exposition.

3. Management reserves the right to decline, prohibit or expel any exhibit which in its
sole judgment is out of keeping with the character of the Exposition, including but not
limited to persons, display materials, printed matter, product and conduct. Manage-
ment reserves the right to determine in their sole discretion, the eligibility of all exhibit
space applicants and individual products to be exhibited.

4. Management reserves the right, in their discretion, to alter the exhibit hours or floor
plan arrangements in any manner which is in the best interest of the Exposition. As-
signment of space shall be made by Management in its sole discretion. Location pref-
erences will be accommodated as far as possible. Acceptance of an applicant does
not imply endorsement of exhibitor’s products or service, nor does rejection imply lack
merit of same.

5. Distribution of advertising material and exhibitor solicitation of any sort shall
be restricted to the exhibitor’s booth. Exhibitor’s exhibit or product may not ex-
tend beyond the limits of the exhibitor’s booth and no part of any exhibit or product
may extend into any aisle. No exhibitor shall so arrange his exhibit as to obscure or
prejudice adjacent booth exhibitors in the sole opinion of Management. No Exhibi-
tor may assign, sublet, or apportion the whole or any part of the space allotted
neither him/her nor exhibit therein any other goods than those manufactured
or sold in the regular course of business by the exhibitor. Identification badges
are not transferable. Admission will be badge only. The standard booth equipment
furnished will consist of an 8-foot high back wall of draperies with aluminum uprights
and stanchions with the division rails 36 inches high covered with draperies. Exhibit
booth structures that will extend out from the booth backline to the aisle and that
will be higher than 3 feet must be approved by Management. Exhibitors building to
these specifications must finish the back or side portions of their exhibit so that these
exposed areas will not be objectionable to adjacent exhibitors. Management reserves
the right to have such finishing done or masking drapery installed, billing the exhibitor
for charges incurred. No build-up exhibits or other construction shall exceed 8
feet in background height including company name or other advertising unless
approved by Management.

6. Exhibitors shall be bound by and comply with, at exhibitor’s sole cost and expense,
all applicable national, state, city, municipal and other laws, codes and government
regulations of government or other authorities having jurisdiction over the exhibit facil-
ity or the conduct of said Exposition, together with the Rules and Regulations of the
owners and/or operators of the facility in which the Exposition is held. Exhibitors shall
be bound by and comply with, at exhibitor’s sole cost and expense, all applicable
copyright and trademark laws and regulations which may affect Exhibitor’s use and
occupancy of the exhibit space or participation in the Exposition.

7. Exhibitor may cancel the reservation of booth space only by sending written notice
via U.S. certified mail to Joe Weider's Mr. Olympia, Attn: Expo Coordinator, 21100
Erwin Street, Woodland Hills, CA 91367. To be effective, all such notices must be
postmarked on or before August, 2 2010 and must be received on or before
August 9, 2010. For all notices that are postmarked and received on time,
Exhibitor will receive a refund of all amounts paid, except for a non refundable $500
cancellation all notices that are not postmarked and received on time, Exhibitor will
receive only fee. For a credit for all amounts paid, which credit may be used
solely for booth space at Joe Weider’s Mr. Olympia Expo 2011.

8. Exhibitors who wish to video tape inside the Mr. Olympia Expo must submit a request
in writing to expo management for approval. All written requests must be received by
expo management no later than August 30th, 2010. Any filming done without the ex-
pressed written consent from the expo management is subject to immediate removal
from the 2010 Mr. Olympia Expo, forfeit of exhibit booth payment and/or legal action.

9. Attention is called to the necessity for insurance covering all risks (including but
not limited to liability, fire, theft, damage) on your exhibit from the place of shipment
to the exhibition facility and return, including the period during which the materials
remain in the Exposition. Exhibitor acknowledges that Management and Las Vegas
Convention Center, Las Vegas Convention and Visitors Authority, their officers, agents
or employees do not maintain insurance covering Exhibitor’s property and that it is the
sole responsibility of Exhibitor to obtain business interruption, property damage and
other insurance covering such losses as Exhibitor may incur, and assume no respon-
sibility for the safety of the properties of the Exhibitor, Exhibitor’s officers, agents or
employees from theft, damage by fire, accident or any other cause whatsoever. Exhibi-
tor expressly agrees to save and hold harmless Management and Orleans Hotel and
Casino, Orleans Arena, Las Vegas Convention Center and Las Vegas Convention and
Visitors Authority, their officers, agents and members and employees from any and
all liability resulting from injuries to any person or for damages to or loss of property
owned or controlled by Exhibitor, its agents, employees and attendees, persons and
or properties in connection with the Exhibitor’s use and occupancy of the exhibit space
or participation in the Exposition, and from any claim or liability which may arise as a
result of copyright and trademark laws and regulations which may apply to Exhibitor’s
use and occupancy of the exhibit space or participation in the exposition.

10. The exhibit facility is a public building. Exhibitors are cautioned to take valuable
items to their rooms or otherwise assure their safety when they are not in attendance
at their exhibit booths and to exercise caution during the exhibit hours. Watchmen
service is provided at all times when the exhibit hall is not open on show days, but the
furnishing of such watchmen shall not be deemed to increase the liability of Manage-
ment, the owner of the building in which the exhibit facility is located, their officers,
agents or employees, nor to modify in any way the assumption of risk and release pro-
vided for above. Management shall not be responsible for the conduct of contractors
or their employees and assume no responsibility for failure to perform by contractors,
their charges, or any other matter relating to contractors or the exhibit facility. During
closed hours, an exhibitor must present proper identification and credentials to
gain entry when entry is permitted.

11. If the Exhibitor fails to comply in any respect with the terms of this agreement, then
Management shall have the right, without notice to the Exhibitor, to sell or offer for sale
the exhibit space covered by this contract, said Exhibitor to be liable for any deficiency,
which loss or damage the Exhibitor agrees to pay Management upon demand together
with expenses and costs incurred by reason thereof.

12. Exhibitor acknowledges that actual occupation of the exhibit space by an exhibit
is of the essence thereof, and that should Management be unable to effect the sale of
the space as herein provided, Management is then expressly authorized to occupy or
cause said space to be occupied in such manner as it may deem in the best interest of
the Exposition, without any rebate or allowance whatsoever to the Exhibitor and with-
out in any way releasing said Exhibitor from any liability hereunder, and said Exhibitor
expressly agrees to pay Management the full sum as herein set forth.

13. Exhibitor agrees that whenever an attorney is used to obtain payment due here-
under an attorney’s fee of 30% of the sums due shall be payable by the Exhibitor as
and for reasonable attorney fees. This agreement shall be governed by the State of
California.

14. In the event the Exposition is cancelled or postponed, or Management is unable to
perform for any reason whatsoever, including performance under this agreement, the
sole and exclusive remedy of Exhibitor as against Management with respect to any
damages sustained by Exhibitor as a result of the non-occurrence or postponement of
the Exposition, including incremental and consequential damages, shall be a refund
of monies paid on account of the exhibition space less Exhibitor’s pro rata share of
expenses relating to the Exposition, as determined by Management. Management re-
serves the right to cancel or postpone the Exposition for any of the following reasons:
damage or destruction of the facility, acts of God, national or unforeseen emergency,
public enemy, war or insurrections; strikes, or the possibility of strikes; the authority of
the law; for any case beyond their control or where Management, in its sole discretion,
determines that the Exposition cannot be held as planned; or in a manner which will
serve the best interests of Management, the attendees and/or exhibitors; or where the
success of the event will be adversely affected.

15. The Mr. Olympia Expo is a public event wherein exhibitors are required to follow
and respect all local laws with regards to serving and /or consuming alcohol, nudity
(no pasties and/or body painting) and personal conduct. Any violations to the above
mentioned are subject to ejection for the expo premises, loss of expo services, fines
and/or police arrest.

16. The Olympia name and logo are the property of Mr. Olympia LLC and may not
be reproduced without the prior written consent of Mr. Olympia LLC.

17. For the purpose of protecting attendees objects are not to be thrown into aisle
ways.

This agreement shall be constructed solely as a license for the use of the exhibit space to be occupied by the Exhibitor, and Exhibitor agrees that it has not relied on any oral or
written representation not contained in this agreement. Management disclaims any implied warranties of merchantability and/or fitness with respect to the services or material

furnished to the Exhibitor in connection herewith.
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Olympia Expo
Rules and Compliances

The use of the Olympia logo and name is prohibited on all merchandise or signs without
the prior written consent by Mr. Olympia, LLC.

mYou’re not allowed to disperse literature or products that make reference to steroids,
HGH etc or enhancement ability that is related to any illegal substance. No references
may be made about enhancement of sexual pleasure, endurance or any product marketed
as aphrodisiacs.

mNo catalogs may be distributed that reflect items that are not legal for sale to individuals
under the age of 18 in the United States and must follow the laws as set forth by the state
of Nevada and the state of California. Any “questionable” items must be pre-approved by
the promoter prior to the weekend.

mThe use of music inside your booth is allowed but must not interfere with any booths
around you. All music must not have any sexual references and/or profanity.

mBooth boundaries — you are required to stay within the designated limits of your booth
space. No standing or exhibiting in the aisle space or soliciting throughout the expo hall.

mDrink samples are to be limited to one serving or less per sample. (one serving = 20z.)
mOnly items that comply with the laws of the state of Nevada and California as well as
the FDA can be sold, displayed or advertised at the show in literature or catalogs to be
disbursed.

mAll companies must fill out, sign and send back the Nevada Tax Forms within 10 days

of the Olympia Expo ending.

By signing below I accept and will abide by these terms and conditions.

Signature Date

Print Name Booth/Company Name
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